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1 Executive Summary 

This document is deliverable D8.1 Project Website, Social Media Launch & First Communication Pack 

and Guide of the EU funded ResC4EU project. It provides an overview of the launch and design of the 

ResC4EU project website and social media presence as well as a first communication pack and guide. 

The ResC4EU project is a Coordination and Support Action (CSA) and aims to support manufacturing SMEs 

in making their production processes and supply chains more resilient and sustainable through digital 

tools, further training, and networking with tech-savvy SMEs. 

Therefore, the aim of the website and the social media presence is to provide an easy access to 

information related to the ResC4EU project and the planned ResC4EU activities to support manufacturing 

SMEs and tech-savvy SMEs; written in an understandable way for non-specialists. 

The ResC4EU project website has been launched on March 4, 2024; two months after project start 

(January 1, 2024). In parallel, the ResC4EU social media presence has been launched on the LinkedIn 

platform. We have chosen LinkedIn since this is the main social media platform both in the industry and 

regions, that the ResC4EU Consortium is dealing with. 

The first pack of ResC4EU Communication Materials was launched April 17, 2024. It is a first set of 

valuable and quality communication/promotional materials and tools to be used for all communication as 

well as dissemination activities that will be done during the ResC4EU project.  

These materials include the project’s corporate identity and branding (i.e., logo, brand book, including 

information on EU funding), tools and promotional materials (i.e., project brochure, project presentation 

(Power Point), roll-up, template for deliverable reports and documents, template for presentations, 

besides others). This document also provides guidance how to use these materials to maintain graphical 

coherence in all publications produced within the project. 

In addition, this document provides a short Communication Guide describing communication procedures 

to be followed by the consortium partners. 
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2 Introduction 

2.1 Purpose of this document 

The purpose of this document is to present the deliverable D8.1 Project Website, Social Media Launch & 

First Communication Pack and Guide of the ResC4EU project. This comprises the ResC4EU website, the 

ResC4EU social media presence and a first set of ResC4EU Communication materials and guidance how to 

use it. 

2.2 Document structure 

The main part of the document covers: 

▪ The ResC4EU website (section 3, Annex 1): designed to provide a vehicle for explaining the project 

and distributing regular news 

▪ The ResC4EU social media account (section 4, Annex 2): set-up to enable regular interaction with 

interested parties and reach out to SMEs and other stakeholders 

▪ A first set of valuable and quality ResC4EU communication/promotional materials and tools 

(section 5, Annex 3-9), i.e.: 

o Brand book with logos and branding guidelines (colour palettes, typography, etc.)   

o Brochure (no.1)  

o Project presentation (PowerPoint) (no.1),  

o Roll-up banner (no.1)  

o Template for deliverable reports and documents (Word)  

o Template for presentations (PowerPoint)    

o Press release (no.1)  

in an understandable way for non-specialists in order to promote wide dissemination and 

communication of the ResC4EU project, its results and to reach out to SMEs  

▪ Communication Guide (section 6, Annex 10): a short description of the communication procedures, 

including how to report planned and completed communication and dissemination activities: 

o Template for monitoring and reporting of communication and dissemination activities. 

2.3 Targeted group  

This document is public.  

The first ResC4EU Communication pack and communication guide are for the use by the Consortium 

partners, but also for all other parties interested to learn more about the ResC4EU project and its planned 

activities to support SMEs. 

Feel free to distribute the ResC4EU Brochure, follow the ResC4EU project on LinkedIn and visit the 

ResC4EU website to be up to date on our activities. 
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3 ResC4EU Website 

3.1 Overview 

3.1.1 Guidance principles 

The aim of the website is to provide easy access to information relating to the ResC4EU project and in 

particular to the planned ResC4EU support activities for SMEs. The website was designed to be simple to 

navigate, visually attractive for visitors, not too text heavy and using a language that is easy to understand 

also for non-experts. 

3.1.2 Website address  

The ResC4EU website has been launched on March 4, 2024, and will be updated regularly during the 

course of the project with more information as available.  The ResC4EU website links are listed in Tab. 1.  

Table 1: ResC4EU Website links 

Web URL 
https://www.resc4eu.com 

QR code 

 

3.1.3 Design 

The architecture of the website is simple, dynamic and was develop using Xara Software. The website 

approach used is a “responsive design”, i.e. can be viewed both on standard computers and mobile devices 

with different display solutions, to maximize its potential reach.  Further, focus was to minimise pages, 

avoiding long pages to scroll, minimise and optimise number of clicks and including some graphical 

elements for simple visualisation.  

The Design is optimised to attract SMEs all over Europe, this requires simplified way to present 

information. 

The content of the website was entirely created by Scaberia AS and will be continuously updated. 

3.1.4 Basic structure 

The basic structure of the website is: 

▪ HOME page, providing a basic overview of the project, with quick links to key information. 

▪ ABOUT page, providing more details on the project, the vision and mission, project consortium. 

▪ SME SUPPORT page, providing information about the planned support for SMEs. 

▪ LIBRARY page, providing access to useful documents related to the project (i.e. communication 

materials, public deliverables).  

https://www.resc4eu.com/
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▪ NEWS & EVENTS page, providing information about press releases, latest news, events, and other 

new items (e.g. new documents being uploaded). 

▪ CONTACT page, providing a means to contact the ResC4EU Coordinator and the ResC4EU 

Communication & Dissemination Manager.  

In the footer of each page, there are:  

▪ EU emblem 

▪ Link to ResC4EU’s social media account (LinkedIn). 

▪ Link to imprint / GDPR/ disclaimers 

▪ Copyright. 

In the imprint, there are:  

▪ For the website responsible Consortium partner  

▪ Disclaimer by Scaberia AS   

▪ EU disclaimer 

▪ Privacy Policy / GDPR 

▪ Credits with source of all photos used on the website.   

Please read the ResC4EU Website (Annex 1: ResC4EU Website) for more details. 
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4 ResC4EU Social Media presence 

4.1 Overview 

Social media is an important part of modern communication with the public to raise awareness of the 

ResC4EU project and to engage stakeholders. 

The ResC4EU project being a Coordination and Support Action (CSA) and focusing to reach out to SMEs, 

we will initially be using LinkedIn (a common platform for professional use in particular by SMEs across 

Europe). We have chosen LinkedIn since this is the main social media platform both in the industry and 

regions, that the ResC4EU Consortium is dealing with.  

X (former Twitter) (used by many media and press) has been put out of focus, since it seems to be not 

that effective to reach out to SMEs based on experience by the consortium. Meta (firmer Facebook), 

Instagram and other social media are more consumer platforms, so won’t be used – initially at least. If it 

proves necessary in the future, some of these platforms may also be used though.  

The LinkedIn platform will be used to provide regular updates on the project. If there is no specific news, 

the platforms will be used to remind followers of existing information, keeping the channels active. The 

participants in the ResC4EU project will also amplify the presence by reposting on their own social media 

channels information put on the ResC4EU social channels. 

4.1.1 LinkedIn 

A LinkedIn account has been launched for the ResC4EU project on the March 4, 2024. The ResC4EU 

LinkedIn links are listed in Tab. 2. 

Table 2: ResC4EU LinkedIn links 

LinkedIn 

Web URL 
https://www.linkedin.com/company/resc4eu 

LinkedIn 

QR code 

 

 

Please read about ResC4EU on LinkedIn (Annex 2: ResC4EU Social Media presence) for more details. 

  

https://www.linkedin.com/company/resc4eu
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5 ResC4EU First Communication Pack 

5.1 Brand Book – Project’s brand and corporate visual identity  

A brand was designed to create an identity that was separate from that of any of the project partners and 

that reflects the professionalism of the project and to maintain visual coherence in all communication 

materials, presentations and reports produced within the ResC4EU project.  

ResC4EU’s visual identity includes:  

▪ Logo: colours, proportions, variations on white and coloured backgrounds; 

▪ Typography: font type and size; 

▪ Colour palettes: for use in standard Microsoft Office documents, and other communication materials;  

▪ EU emblem and EU disclaimer: to acknowledge the support received by the European Commission 

which is a contractual obligation; 

▪ Tagline: a short tagline to address SMEs (Small and medium sized enterprises) and to highlight 

ResC4EU’s vision and mission; 

▪ Templates: basic layouts for Word and PowerPoint documents, to ensure consistency in all 

communication materials.  

The project logo creation was done in cooperation with an external agency (i.e. a Design Agency), to get 

some professional support. The bulk of the work, including the creation of content and templates was 

carried out by the ResC4EU project partner Scaberia AS. 

The Brand Book (see Annex 3: ResC4EU Brand Book) describes the logo versions, graphic elements, colour 

palette and typography to be used along the project in all communication materials such as project 

presentations, deliverable reports, word documents etc. 

5.1.1 Tagline 

Finding a short snappy tagline for a complex project, is always a challenge. The ResC4EU project is a 

Coordination and Support Action (CSA) and aims to support Small and Medium-sized Enterprises (SMEs) 

in making their production processes and supply chains more resilient and sustainable through digital 

tools, further trainings, and networking with tech-savvy SMEs. To address SMEs and the project visions 

and mission, the tagline presented in Tab. 3 was selected.  

 

Table 3: ResC4EU Tagline 

Tagline 
 

Withstanding Supply chain disruptions & 

Making EU Businesses more resilient and sustainable 
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5.1.2 Logo 

The initial version of the logo and graphic identity was launched in February 2024. The logo is simple and 

versatile and presented in Tab. 4.  

The logo emphasizes the “resilient supply chains” aspect of the project, which is the most-high profile and 

ground-breaking aspect of the project. For that reason, the “ResC4EU” part of the logo is the project 

acronym “ResC4EU”, and the corresponding logo tagline is “RESILIENT SUPPLY CHAINS FOR EUROPE”.   

The graphic element emphasizes the top four modes of transport, logistics and supply chains of goods 

across Europe which are sea freight, air freight, rail freight and road freight with one colour for each 

transport mode (blue, turquoise, orange, yellow), with colour gradients to symbolise the interaction of 

these four modes (multimodal transport) and with three lines for each transport mode to symbolise 

various transport routes and supply chains. 

Table 4: ResC4EU Logo version (by default) 

Logo 

(horizontal) 

 

 

 

 

 

 

  

 

 

 

 

 

 

Graphic 

element 

  Sea freight 

 

  Rail freight 

 

  Road freight 

 

  Air freight 

 

  Each 

line 

Various 

Transport routes 

 

In addition, to these official logo versions, negative versions as well as black and white versions of the 

original logos have been produced which uses are limited to cases where the original logo cannot be used. 

Please read the ResC4EU Brand Book (Annex 3: ResC4EU Brand Book) for more details. 
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5.1.3 Colour palette 

Colours are part of the ResC4EU brand and visual identity. The ResC4EU colour palette (see Tab. 5) should 

be used consistently across all brand communications as flat colours and never as gradients. Tints of the 

base palette colours should be used and are especially useful for designing information graphics, charts, 

and tables. Main colours are blue, orange, light grey, and middle grey.  

Table 5: ResC4EU Colour palette (by default) 

Colour palette 

 

 

 

 

 

    

RGB codes R 54 G 94 B 169 R 238 G 101 B 20 R 242 G 242 B 242 R 162 G 170 B 173 

Hex  #365EA9 #EE6514 #F2F2F2 #A2AAAD 

CMYK codes C 88 M 65 Y 0 K 0 C 0 M 71 Y 100 K 0 C 4 M 3 Y 4 K 0 C 21 M 11 Y 9 K 23 

 

Please read the ResC4EU Brand Book (Annex 3: ResC4EU Brand Book) for more details. 

5.1.4 Typography 

Calibri and Calibri light used in this document and available as standard in Microsoft Office is the primary 

font for all ResC4EU literature. There is also a colour code for the text (see Tab. 6): dark grey for the main 

text, orange for headings and blue for text in the footers or headers. Using the brand typography and the 

colour codes in all brand documents helps keeping the ResC4EU communication consistent. 

Table 6: ResC4EU Typography colours (by default) 

Typography 

Colours   

 

 

 

 

    

Text type Standard text Headings Header, footer   

RGB codes R 89 G 89 B 89 R 238 G 101 B 20 R 54 G 94 B 169   

Hex  #595959 #EE6514 #365EA9   

CMYK codes C 52 M 43 Y 42 K 32 C 0 M 71 Y 100 K 0 C 88 M 65 Y 0 K 0   

 

Please read the ResC4EU Brand Book (Annex 3: ResC4EU Brand Book) for more details. 
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5.1.5 EU emblem and EU disclaimer 

The acknowledgement of EU support through the EU emblem and the EU disclaimer (see Tab. 7) is a 

contractual obligation and must be done in each communication and dissemination activities (including 

media relations, conferences, seminars, information material, such as brochures, leaflets, posters, 

presentations, etc., in electronic form, via traditional or social media, etc.) and any infrastructure, 

equipment, vehicles, supplies or major result funded by the ResC4EU grant. 

Therefore, in addition to the ResC4EU logo, the EU emblem (European flag) for the acknowledgement of 

EU support is part of the ResC4EU brand and visual identity. In addition, the EU disclaimer (funding 

statement) that this reflects only the author’s view and that the Agency, and the Commission are not 

responsible for any use that may be made of the information it contains is also mandatory. 

Table 7: EU emblem and EU disclaimer used in ResC4EU (by default) 

EU emblem  

 

 

EU disclaimer Funded by the European Union. Views and opinions expressed are however those 

of the author(s) only and do not necessarily reflect those of the European Union 

or the granting authority (HADEA - European Health and Digital Executive 

Agency). Neither the European Union nor the granting authority can be held 

responsible for them. 

 

Please read the ResC4EU Brand Book (Annex 3: ResC4EU Brand Book) for more details. 

5.1.6 Images 

A photo showing a container ship fully loaded with containers and sailing around the globe (see Tab. 8) is 

part of the project ID. Containers are used in all transport modes (sea, rail, road, air) and symbolise 

transport and supply chains for all 14 industrial ecosystems to be addressed in the ResC4EU project. The 

photo shall be used with acknowledgement of the source (Hapag Lloyd AG) in key communication 

materials (presentations, brochure, roll-up, etc.). 

 Table 8: ResC4EU brand photo  

Photo  

 

(Source:   

Hapag Lloyd AG) 

 

  

So
u

rc
e:

 H
ap

ag
 L

lo
yd

 A
G
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5.2 Brochure  

First brochure has been launched on April 17, 2024, and is made available for download (PDF file) in the 

project repository (CU’s Carbon Connect) and on the ResC4EU website. It was developed in A4 format for 

digital applications.  

The brochure has been designed to raise awareness what the ResC4EU project is about (objectives, 

targeted SMEs, support to be offered to SMEs, benefits for SMEs, project partners) and for distribution at 

upcoming events or by email to inform and attract potential SMEs. 

Please see the ResC4EU Brochure (Annex 4: ResC4EU Brochure) for more details. The EU emblem is visible 

on the cover page and the EU disclaimer at the last page. 

5.3 Project presentation (Power Point) 

First project presentation has been launched on April 17, 2024, and is made available for download (PDF 

file) in the project repository (CU’s Carbon Connect).  

The project presentation is short (eleven slides) and has been produced introducing the ResC4EU project 

to begin communicating about the purpose of the project (objectives, targeted SMEs, support to be 

offered to SMEs, benefits for SMEs, project partners) and for the use at upcoming events to inform and 

attract potential SMEs. 

Please see the ResC4EU project presentation (Annex 5: ResC4EU Project presentation) for more details 

and read the disclaimer for the use of photos. The EU emblem is visible on each slide and the EU disclaimer 

on the last slide. 

5.4 Roll-up banner  

First roll-up has been launched on April 17, 2024, and is made available for download (PDF file) in the 

project repository (CU’s Carbon Connect) and on the ResC4EU website.  

This first eye-catching roll-up banner has been designed for the use at upcoming events in order to 

increase ResC4EU’s visibility and attract SMEs.  

Please see the ResC4EU Roll-up (Annex 6: ResC4EU Roll-up) for more details. The EU emblem and EU 

disclaimer are visible at the bottom of the roll-up. 

5.5 Template for Deliverable reports (Word) 

A word template for the creation of ResC4EU deliverable reports and documents has been launched on 

April 17, 2024, and is made available for download (PDF file) in the project repository (CU’s Carbon 

Connect) and on the ResC4EU website. 

The template was designed with a dedicated cover and final page to highlight the EU funding and to 

motivate the reader to visit the ResC4EU website and to follow us on LinkedIn to be up to date on our 

activities.  



  D8.1 Project Website, Social Media Launch 
& First Communication Pack and Guide  

 
 

 

  
                            PUBLIC 16 of 98 

Please see the ResC4EU Template (Annex 7: ResC4EU Template for Deliverable reports and documents 

(Word)) for more details. The EU emblem is visible at each page and the EU disclaimer is visible on the 

second page and again at the last page. 

5.6 Template for Presentations (Power Point) 

A template (Power Point) for the creation of presentations at internal and external meetings has been 

launched on April 17, 2024, and is made available for download (PDF file) in the project repository (CU’s 

Carbon Connect) and on the ResC4EU website. 

The template was designed with a dedicated cover and last slide to highlight the EU funding and to 

motivate the reader to visit the ResC4EU website and to follow us on LinkedIn to be up to date on our 

activities. Further, examples for making tables, graphics and charts and using the ResC4EU colour palette 

are given.  

Please see the ResC4EU Template (Annex 8: ResC4EU Template for Presentations (Power Point)) for more 

details and read the disclaimer for the use of photos. The EU emblem is visible on each slide and the EU 

disclaimer is visible on the last slide. 

5.7 Press Release  

The first press release related to the project start has been launched on March 9, 2024, and is made 

available for download (Power Point file) in the project repository (CU’s Carbon Connect) and on the 

ResC4EU website. 

Please see the ResC4EU Press release (Annex 9: ResC4EU Press release No.1) for more details. 

5.8 Videos 

The first video introducing the ResC4EU project and its planned support for SMEs is planned around M6 

when the first feedback from the practical use of the communication materials is available. 
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6 ResC4EU Communication Guide 

Communication activities promoting the ResC4EU project, and its project results are essential for the 

project in general and for the reach out to SMEs and the success of the planned support activities for SMEs 

in particular.  

Therefore, each consortium partner - and each industry association and cluster partner (i.e. AID, ATIM, 

CU, LITV, MCN, PKTK) in particular - has a dedicated effort in WP8 and WP9.  

This Communication Guide shall support such contributions. 

6.1 Internal Communication 

ResC4EU’s Communication & Dissemination Manager (CDM) is Frank Schmull from Scaberia AS (SCA) and 

is responsible to raise public awareness on the project and to ensure wide dissemination of project results. 

This includes elevating the ResC4EU’s dissemination strategy, the ResC4EU’s Dissemination and 

Communication Plan (D8.1) as well as the monitoring of all planned and concluded communication and 

dissemination activities in WP8 and WP9.  

All information related to planned and concluded communication and dissemination activities shall be 

reported to Frank Schmull from Scaberia AS (SCA).  

At least one person per Consortium partner should be dedicated as contact person for communication 

and dissemination activities.    

6.2  Guidelines for the Website 

All Consortium partners shall visit, contribute to and distribute the ResC4EU website (see Tab. 9).  

Therefore, all communication materials produced (e.g. brochure, presentation, roll-up, templates for 

deliverable reports and presentations) have included a QR code for the ResC4EU website. 

Table 9: Guidelines for the ResC4EU Website 

  Expected support by project partners 

ResC4EU Website 

URL 
https://www.resc4eu.com 

ResC4EU Website 

QR code 

 
Send your  

content to 

Frank Schmull (SCA) 

Email: frank.schmul@resc4eu.com  

Support for 

Content creation 

Content might be news related to:  

▪ Announcements of upcoming own organised events (e.g. seminars, 

workshops, webinars) & actual events 

▪ Participation in major events, conferences, publications or similar  

https://www.resc4eu.com/
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▪ Main achievements of the project (e.g. launch of ResC4EU support 

activities; first 100 SMEs supported/trained) 

▪ Main technical achievements (e.g. launch of the ResC4EU 

platform/tools/demonstrators) 

Support for 

distribution 

▪ Share the ResC4EU website link and/or QR code via your own 

communication channels  

▪ Always ask your audience to visit the ResC4EU website  

6.3 Guidelines for Social Media   

All Consortium partners shall follow, contribute to, and distribute ResC4EU on social media (see Tab. 10). 

Therefore, all communication materials produced (e.g. brochure, presentation, roll-up, templates for 

deliverable reports and presentations) have included a QR code for the ResC4EU LinkedIn page. 

Table 10: Guidelines for the ResC4EU Social media presence 

  Expected support by project partners 

ResC4EU LinkedIn 

Web URL 
https://www.linkedin.com/company/resc4eu 

ResC4EU LinkedIn 

QR code 

 
Send your  

content ideas to 

Frank Schmull (SCA) 

Email: frank.schmul@resc4eu.com  

Support  

content creation 

As for the website, content might be news related to:  

▪ Announcements of upcoming own organised events (e.g. seminars, 

workshops, webinars) & actual events 

▪ Participation in major events, conferences, publications or similar  

▪ Main achievements of the project (e.g. launch of ResC4EU support 

activities; first 100 SMEs supported/trained) 

▪ Main technical achievements (e.g. launch of the ResC4EU 

platform/tools/demonstrators) 

Support  

distribution 

▪ Follow ResC4EU on LinkedIn  

▪ Share the ResC4EU LinkedIn web URL and/or QR code via your own 

communication channels  

▪ Always ask your audience to follow ResC4EU on LinkedIn 

▪ Create useful content directly using the ResC4EU account and then repost 

to your own networks 

▪ Like, comment and share the content 

▪ Use the hashtag #ResC4EU across all social media platforms to enhance 

the visibility of the posts 

Hashtags  

to be used 

▪ #ResC4EU 

▪ #SMEs  

▪ #supplychain, #supplychaininnovation 

https://www.linkedin.com/company/resc4eu
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▪ #resilience 

▪ #sustainability 

▪ #eufunded 

 List of Consortium partners (as hashtags): 

Composites United e. V., Maritime Cluster Northern Germany e. V., Polish 

Cluster of Composites Materials, Latvian IT Cluster, ATIM Cluster, AIDIMME, 

Scaberia AS, GreenTwin GmbH, Institute of Shipping Economics and Logistics, 

Fraunhofer IGCV. 

6.4 Guidelines for Communication Materials  

All Consortium partners must exclusively use these communication materials for promoting the ResC4EU 

project and its planned activities to support SMEs (see Tab. 11). 

Table 11: Guidelines for the ResC4EU Communication materials 

  Expected support by project partners 

ResC4EU 

Communication 

materials 

(status apr’24) 

▪ ResC4EU Logo 

▪ EU emblem & EU disclaimer 

▪ ResC4EU Brand Book 

▪ ResC4EU Brochure 

▪ ResC4EU Project presentation (Power Point) 

▪ ResC4EU Roll-up 

▪ Template for ResC4EU Deliverable reports and documents (Word) 

▪ Template for ResC4EU Presentations (Power Point) 

▪ Template for ResC4EU Minute of the Meeting (Word) 

▪ Template for monitoring and reporting of communication and 

dissemination activities done 

▪ ResC4EU Press release 

Where to find All communication materials are stored and made available for download in  

▪ the project repository (CU’s Carbon Connect) and 

▪ on the ResC4EU website  

Send your further 

needs or ideas to 

▪ Frank Schmull (SCA) 

Email: frank.schmul@resc4eu.com  

Obligatory in all 

communication 

materials 

▪ ResC4EU logo 

▪ EU emblem 

▪ EU disclaimer 

▪ © copyright 

▪ QR code for ResC4EU website 

▪ QR code for ResC4EU LinkedIn page 

▪ QR code for ResC4EU contact email address 

https://www.linkedin.com/company/resc4eu
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6.5 Guidelines for Events (own organised or participation) 

Consortium partner who plan to organise or participate in an event with impact on ResC4EU shall inform 

ResC4EU ’s Communication and Dissemination Manager upfront (see Tab 12). 

Table 12: Guidelines for Events 

  Expected support by project partners 

Before the event 

(at least 8 weeks) 

▪ Inform about the planned event in order to prepare a communication 

campaign if appropriate  

▪ Therefore, please send email to:  

Frank Schmull (SCA) 

Email: frank.schmul@resc4eu.com 

During the event ▪ Take pictures promoting the ResC4EU project and its support for SMEs  

▪ Take pictures of people participating at the event 

▪ Make pictures in highest quality  

▪ Get permission to use these photos for ResC4EU promotion work 

▪ Use communication materials to promote the ResC4EU project 

▪ Promote the ResC4EU project while presenting presentations or your 

organisation  

After the event ▪ Add the event to the template  

“Monitor & Report YOUR communication and dissemination activities (as 

part of WP8 and WP9)” – see 6.8 

▪ In addition, send a summary with a few pictures for publication on the 

ResC4EU website and/or ResC4EU LinkedIn account to:  

Frank Schmull (SCA) 

Email: frank.schmul@resc4eu.com 

▪ Important: provide highest quality of the pictures  

6.6 Guidelines for Publications (popularised or peer-reviewed) 

All Consortium partners are encouraged to propose opportunities to publish project outcomes (e.g. 

articles in magazines, congress contributions, eventual scientific publications, or similar) and must follow 

the instructions in Tab. 13 and Tab. 14.  

Table 13: Guidelines for Publications 

  Expected support by project partners 

Before publication 

(at least 8 weeks) 

▪ Inform about the planned publications in order to proof upfront that no 

confidential information will be published  

▪ Therefore, please send email to:  

Frank Schmull (SCA) 

Email: frank.schmul@resc4eu.com 

After publication ▪ Add the publication to the template for 

 ‘Monitor & Report YOUR communication and dissemination activities’ - 

see 6.8 

mailto:frank.schmul@resc4eu.com
mailto:frank.schmul@resc4eu.com
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▪ In addition, send a summary/teaser for publication (e.g. publisher, about 

the content, publisher, targeted group or similar) on the ResC4EU website 

and/or ResC4EU LinkedIn account to: 

Frank Schmull (SCA)  

Email: frank.schmul@resc4eu.com 

 

Table 14: Guidelines for Press releases 

  Expected support by project partners 

Press releases ▪ Scaberia will produce and publish for specific occasions (i.e. project start, 

launch of ResC4EU pilots and demonstrators, SME success stories, project 

end, etc.) press releases on behalf of the ResC4EU Consortium. 

Support 

distribution 

▪ Publish and if appropriate translate the press release via your own 

organisation 

▪ Distribute the press release to your own media channels 

‘Own’  

Press releases 

▪ Each partner shall produce ‘own’ press releases if an ‘own’ event has been 

relevant for the project 

▪ Each partner shall inform Scaberia about planned ‘own’ press releases 

upfront to avoid any overlapping and for compliance check before 

publication 

▪ Therefore, please send email to:  

Frank Schmull (SCA) 

Email: frank.schmul@resc4eu.com 

6.7 Photo Usage Disclaimer 

▪ Each ResC4EU project partner is solely responsible for ensuring the legal and appropriate use of 

photos included in presentations or other communication materials, including obtaining necessary 

permissions and licenses for their use. Any potential claims by third parties due to copyright breaches 

or other violations related to the use of photos are the responsibility of the respective ResC4EU 

project partner. 

▪ We, Scaberia AS, are not liable for any misuse or unauthorized use of photos in these presentations 

or other communication materials. All ResC4EU project partners are advised to exercise due diligence 

and adhere to copyright laws and regulations when selecting and incorporating photos into this 

PowerPoint presentation. 

▪ By using these PowerPoint presentations or other communication materials, ResC4EU project 

partners agree to indemnify and hold harmless Scaberia AS from any claims, damages, or liabilities 

arising from the use of photos in violation of applicable laws or agreements. 
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6.8 Reporting Scheme & Tool 

All Consortium partners must report to Scaberia AS (SCA) their communication and dissemination 

activities done (i.e. own events, event participation, own publications, articles in the press, etc.) every 

second month (see Tab. 15).  

SCA will consolidate all information to prepare the three monitoring reports for ResC4EU communication 

and dissemination activities (D8.2, D8.3, D9.1) to achieve ResC4EU’s targeted KPIs for communication and 

dissemination. 

Therefore, a template has been prepared which should make it easy for all project partners to monitor 

and report their communication and dissemination activities (see Annex 10 Template for Monitoring and 

Reporting of Communication and Dissemination activities). 

Table 15: Guidelines for Monitoring and Reporting  

  Expected support by project partners 

Template to be 

used 

▪ “Monitor & Report YOUR communication and dissemination activities (as 

part of WP8 and WP9)” available in the project respiratory  

Monitor all your 

activities 

For ARTICLES/PUBLICATIONS: 

▪ Table 1: ResC4EU in the PRESS – Response of press release published 

▪ Table 2: ResC4EU in the PRESS – List of other Articles published (e.g. 

interviews in magazines) 

▪ Table 3: ResC4EU in the PRESS – List of own Articles written and 

published (e.g. in magazines) 

For EVENTS: 

▪ Table 4: ResC4EU own organised Events for promoting the ResC4EU 

project (e.g. seminar, workshop, conferences, trade fairs)  

▪ Table 5: Participation in Events for promoting the ResC4EU project 

(e.g. seminar, workshop, conferences, trade fairs)   

Other activities: 

▪ Table 6: Other activities for promoting ResC4EU project (e.g. training 

activities)  

Send filled-out 

template every 

second month   

to 

▪ Send every second month: 

1st Feb, 1st Apr, 1st May, 1st Jun, 1st Aug, 1st Oct, 1st Dec 

▪ Frank Schmull (SCA) 

Email: frank.schmul@resc4eu.com 

 

  



  D8.1 Project Website, Social Media Launch 
& First Communication Pack and Guide  

 
 

 

  
                            PUBLIC 23 of 98 

Annex 1: ResC4EU Website  
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ResC4EU Website - Home page 
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ResC4EU Website - About page 
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ResC4EU Website – SME support page 
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ResC4EU Website - Library page 
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ResC4EU Website – News & Events page 
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ResC4EU Website – Contact page 
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Annex 2: ResC4EU Social Media presence 
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Annex 3: ResC4EU Brand Book  
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Annex 4: ResC4EU Brochure  
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Annex 5: ResC4EU Project Presentation    
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Annex 6: ResC4EU Roll-Up   
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Annex 7: Template for Deliverable reports and documents (Word) 
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Annex 8: Template for Presentations (Power Point) 

  



  D8.1 Project Website, Social Media Launch 
& First Communication Pack and Guide  

 
 

 

  
                            PUBLIC 81 of 98 

 

 

 
 

 

 
  



  D8.1 Project Website, Social Media Launch 
& First Communication Pack and Guide  

 
 

 

  
                            PUBLIC 82 of 98 

 

 

 
 

 

 
  



  D8.1 Project Website, Social Media Launch 
& First Communication Pack and Guide  

 
 

 

  
                            PUBLIC 83 of 98 

 

 

 
 

 

 
  



  D8.1 Project Website, Social Media Launch 
& First Communication Pack and Guide  

 
 

 

  
                            PUBLIC 84 of 98 

 

 

 
 

 

 
  



  D8.1 Project Website, Social Media Launch 
& First Communication Pack and Guide  

 
 

 

  
                            PUBLIC 85 of 98 

 

 

 
 

 

 
  



  D8.1 Project Website, Social Media Launch 
& First Communication Pack and Guide  

 
 

 

  
                            PUBLIC 86 of 98 

 

 

 
 

 

 
  



  D8.1 Project Website, Social Media Launch 
& First Communication Pack and Guide  

 
 

 

  
                            PUBLIC 87 of 98 

 

 

 
 

 

 
  



  D8.1 Project Website, Social Media Launch 
& First Communication Pack and Guide  

 
 

 

  
                            PUBLIC 88 of 98 

 

 

 
 

 

 
  



  D8.1 Project Website, Social Media Launch 
& First Communication Pack and Guide  

 
 

 

  
                            PUBLIC 89 of 98 

 

 

 
 

 

 



  D8.1 Project Website, Social Media Launch 
& First Communication Pack and Guide  

 
 

 

  
                            PUBLIC 90 of 98 

Annex 9: Press release No.1 
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Annex 10: Template to Monitor and Report YOUR Communication and 

Dissemination activities 
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Please visit our ResC4EU website & follow us on LinkedIn to be up to date on our activities: 

LinkedIn ResC4EU www.resc4eu.com contact@resc4eu.com 
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